Pengaruh Kualitas Produk, Citra Merek, dan Persepsi Harga terhadap Keputusan Pembelian 








Amron, A. (2018). Buying Decision in the Consumers of Automatic Motorcycle 
in Yogyakarta , Indonesia. Journal of Marketing Management (JMM), 6(1), 
90–96. https://doi.org/10.15640/jmm.v6n1a8, 91–96 
Dewi Urip Wahyuni. (2008). Pengaruh Motivasi, Persepsi Dan Sikap Konsumen 
Terhadap Keputusan Pembelian Sepeda Motor Merek “Honda” Di Kawasan 
Surabaya Barat. Jurnal Manajemen Dan Kewirausahaan, 10, pp.30-37. 
Retrieved from http://puslit2.petra.ac.id/ejournal/index.php/man/article/ 
view/16790 
Feriyanto. (n.d.). strategi bauran pemasaran terhadap keputusan pembelian 
motor yamaha mio pada pt.x., 8–13 
Ghozali, Imam. (2013). Konsep dan Aplikasi dengan Program Amos 21.0. 
Semarang: Badan Penerbit Universitas Diponogoro 
Gunawardane, N. R. (2015). Impact of Brand Equity towards Purchasing 
Desition: A Situation on Mobile Telecommunication Services of Sri Lanka. 
Journal of Marketing Management (JMM), 3(1). https://doi.org/10.15640/ 
jmm.v3n1a10, 101–117 
Indonesia, D. A. N. S., Pengusul, T. I. M., & Lestari, L. T. R. I. (2016). 
Universitas islam darul ulum lamongan mei, 2016. Edulitics Journal, 
0003076508(1), 30–40. 
Kotler & Armstrong.(2012). Dasar-Dasar Pemasaran Edisi Sembilan, Jilid  Ke-1. 
Jakarta: PT. Gramedia  Pustaka Utama. 
Lee, C. C. (2016). Marketing Research of Motorcycle Industry in Taiwan—
Personality Traits as Confounding Variable. International Journal of 
Business and Management, 11(3), 105. https://doi.org/10.5539/ijbm. 
v11n3p105, 105–118 
Mawara, Z. R. (2013). Periklanan dan Citra Merek Pengaruhnya Terhadap 
Keputusan Pembelian Kendaraan Bermotor Yamaha. Emba, 1(3), 826–835. 
Mohd, R. S., Suhardi, W. M., Anita, A. H., Maznah, W. O., & Etty, H. H. (2013). 
The relationship between product quality and purchase intention: The case of 
Malaysias national motorcycle/scooter manufacturer. African Journal of 
Business Management, 5(20), 8163–8176. https://doi.org/10.5897/ 
AJBM11.267 
Prasetya, R. B., & Iriani, S. S. (2016). PENGARUH PROMOSI PENJUALAN 
DAN CITRA MEREK TERHADAP NIAT BELI PRODUK YAMAHA 





Pusat). Jurusan Manajemen Fakultas Ekonomi Universitas Negeri Surabaya, 
4(3), 1–8. Retrieved from http://jurnalmahasiswa.unesa.ac.id/index. 
php/jim/article/view/17273 
Siahaan, M. C., Pangemanan, S. S., & Pandowo, M. (2014). Price, Brand Equity, 
and Perceived Quality on Purchase Intention of Honda Scooter Motorcycle in 
Manado. Jurnal EMBA, 4412(1), 441–449. Retrieved from 
https://ejournal.unsrat.ac.id/index.php/emba/article/viewFile/4008/3522 
Sugiyono.(2008). Metode Penelitian Kuantitatif Kuali tatif dan R & D. Bandung: 
CV. Alfabeta. 
Tjiptono, Fandy, dan Chandra, Gregorius. (2012). Strategi Pemasaran. Edisi 2. 
Yogyakarta: Penerbit Andi Viddy, A., Rafiqoh, -, Kadang, T., & Angriani, F. 
(2019). The Effects of Brand Prestige and Brand Familiarity with Brand 
Awareness on Perceived Quality and Purchase Intention For Users of NMAX 
Yamaha Motorcycle in East Kalimantan Indonesia. 75(ICMEMm 2018), 
113–118. https://doi.org/10.2991/icmemm-18.2019.5 
Wulan Suciningtyas. (2012). Pengaruh Brand Awareness, Brand Image, Dan 
Media Communication Terhadap Keputusan Pembelian. Management 
Analysis Journal, 1(1), 1–8. 
 
 
 
